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Background: inspiration
Two concepts that inspired this exploration:

• Notion of vegetarianism as an identity: “diet = identity”, so vegetarianism 

(possibly also veganism) may contribute to a personal sense of identity (Nezlek et 

al., 2020)

• Similarity-Attraction effect (Wetzel & Insko, 1982): we are attracted to similar 

individuals because: 

(1) such individuals are similar to our ideals

(2) such individuals are similar to ourselves

(3) similar to us individuals validate our views



Background: theory
• Self-esteem is connected to subjective well-being (Diener, 

Suh, Lucas and Smith, 1999)

• Self-determination influences self-esteem (Owens, Mortimer 

and Finch, 1996)

• Self-actualization: connected to self-esteem and 
identity (Patrick & Williams, 2012)

•Identity is connected to Ingroup Favouritism (Tajfel and 

Turner, 1986)



Research Questions
1: Is there any difference in the level of self-actualization between people following plant-based diets 
versus omnivores?
2: Is there any difference in the level of self-esteem between people following plant-based diets versus 
omnivores?
3: Are there any differences in social distance from the outgroup between people following plant-based 
diets versus omnivores?
4: Is there any difference in the level of identification with one’s ingroup between people following plant-
based diets versus omnivores?
5. Would the differences specified across RQs 1-4 be more pronounced in the condition of activation of 
one's dietary social identity (identity boost) versus the baseline (personal) identity?
6: Does dietary identity contribute to self-esteem between people following plant-based diets versus 
omnivores?
7: Does dietary identity contribute to self-actualization between people following plant-based diets 
versus omnivores?



Method: Participants

• Recruited online (N = 78)

• Ages 18 and above (M = 4.46; SD = .820)

• Females (n = 42), males (n = 16), genderfluid people (n = 4)

• Followers of plant-based diets n = 34

• Followers of animal product-based diet n = 40



Method: Design and variables
Experimental design:

• IV1: dietary choice - declaration (2 levels: omni-/carnivores vs. vegetarians, vegans, fruitarians)

• IV2: identity manipulation (2 levels: baseline/personal identity vs. dietary social  identity - manipulation 
by custom texts intended to boost one’s social identity related to their diet)

• DV1: self-actualization (Short Index of Self Actualization by Crandall & Jones, 1991)

• DV2: self-esteem (Rosenberg Self Esteem Scale by Rosenberg, 1965)

• DV3: distance from outgroup (Bogardus Social Distance Scale, modified by Mather, Jones, & Moats, 2017)

• DV4: identification with ingroup (FISI, Postmes, Haslam & Jans, 2013)

• DV5: dietary identity (measured by inspired questions by Nezlek et al.., 2020)



Procedure

• Qualtrics-based survey was online for 3 full months 

(November, 2021 – February, 2022)

• Distribution via SurveySwap and SurveyCircle

• Cover story: well-being during COVID-19 pandemic



Procedure
• Step 1: Instructions, cover story, informed consent

• Step 2: Diet Declaration

• Step 3: Custom texts 🡪 randomized identity manipulation (baseline vs. two types of social 
identity boost, based on dietary preferences) 

• Step 4: Self-esteem 

• Step 5: Identification with ingroup

• Step 6: Self-actualization 

• Step 6: Distance from Outgroup 

• Demographic data

• Debrief (default message sent upon completion of the study)



Results
1: Is there any difference in the level of 
self-actualization between people 
following plant-based diets versus 
omnivores?



2: Is there any difference in the level of 
self-esteem between people following 
plant-based diets versus omnivores?



3: Are there any differences in social 
distance from the outgroup between 
people following plant-based diets 
versus omnivores?



4: Is there any difference in the level of 
identification with one’s ingroup 
between people following plant-based 
diets versus omnivores?



5. Would the differences specified across 
RQs 1-4 be more pronounced in the 
condition of activation of one's dietary 
social identity (identity boost) versus 
the baseline (personal) identity?



6: Does dietary identity contribute to 
self-esteem between people following 
plant-based diets versus omnivores?



7: Does dietary identity contribute to 
self-actualization between people 
following plant-based diets versus 
omnivores?



Conclusions

No significant difference in level of self-actualization between both 
groups

• No significant difference in measure of social distance from the outgroup
• Significant difference in level of identification with ingroup
• No significant difference in identity manipulation with different dietary 

identities
Dietary identity: statistically not significant

• Self-esteem: lower for omnivorous group (significant difference)

• Self-actualization: higher for omnivores (non-significant difference)
• Identification with ingroup: higher for a group of plant-based followers 

(significant difference)

• If dietary identity affects the level of self-esteem for people following 
plant-based diets versus omnivores: statistically significant



Future research

• More research

• Individual & gender differences

• Bigger, more diverse sample

• Different measures

• New innovative approach to conservation and 
conscious diets

• Ecology, economy, and worldview – positive 
aspects?
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Thank you for listening ☺
Questions or comments? Please ask or email me at 
izelinska@st.swps.edu.pl

mailto:izelinska@st.swps.edu.pl

